
Celebrating our 
25th Anniversary2018

NORTH AMERICAN SAND SOCCER CHAMPIONSHIPS

JUNE 8-10, 2018

• 35,000 Event attendance

• 11,000 Athletes; 1,000 teams

• 2,000 Matches played

• 1.5 Million media impressions

• National and international 

 media coverage 

• International, youth and adult teams

• 93% Likely to participate next year

• 88% Evaluated NASSC as great 

 or excellent

• 87% Rating for family friend atmosphere

• Hosted by: Hampton Roads Soccer   

 Council (501c3 non-profit organization)

Contact Information:  
Lauren Bland - HRSC Executive Director - lauren.bland@sandsoccer.com  - (757) 368-4600 

Dick Whalen - NASSC Director - Seamanseye@cox.net - (757) 496-0274

Matt Whalen - NASSC Operations - matt.whalen@sandsoccer.com - (757) 407-1421 

www.sandsoccer.com

#NASSC

in affiliation with

THE LARGEST SAND SOCCER FESTIVAL IN THE WORLD BENEFITS THE LOCAL HAMPTON ROADS  SOCCER COMPLEX



2018

SAND DOLLARS
AT WORK

NASSC HAS RAISED OVER $5 MILLION TO DEVELOP 

AND ENHANCE THE HAMPTON ROADS SOCCER COMPLEX 

THANK YOU TO 
OUR 2017 SPONSORS!

COMPLEX:

• Located in Virginia Beach
• 24 Soccer fields (2 Turf fields)
•  75 Acre complex
•  400,000+ Attendance (annual)
•  7,500+ Matches played (annual)
•  8+ Tournaments
•  Opened in 1997 as Public Private 
 Partnership with City of VB.
•  Affiliate soccer clubs:
•  Beach FC, OTSL, SEVWSA, Virginia Rush 
 (represent over 8,000 families)

•  The Hampton Roads Soccer Council   

 (HRSC), a 501c3 non-profit organization,  

 operates the North American Sand Soccer  

 Championships and Hampton Roads   

 Soccer Complex.

•  Our 2017 NASSC Sponsors helped HRSC  

 renovate two grass fields and purchase an  

 equipment storage building.

•  Join the NASSC Family as a sponsor and  

 help us continue to make a positive impact  

 in the Hampton Roads Community.
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MEDIA
RESULTS

PARTIAL LIST (2017)

HAMPTON ROADS OUTLETS:

NATIONAL/INTERNATIONAL OUTLETS:

WTKR News Channel 3:

•  Son of a Beacher Man—June 8

•  Reach of the Beach—June 10

13News: Video and article

•  Sand Soccer Scores Again—June 9

WAVY TV 10: Videos and articles

•  I am Hampton Roads : Josh Hill—June 1

•  Sand Soccer Returns to VA Beach—June 8

The Virginian-Pilot: Article

•  Summer Has Arrived—June 8

Website: July 1, 2016 —June 30, 2017

• Unique visitors: 41,846

• Sessions: 75,411

• Total Page views: 167,264

• Avg. Session Duration: 1:56

Social Media: July 1, 2016 —June 30, 2017

Facebook:

• Impressions: 725,473, Interactions: 55,756

•  Growth in likes: 342 / 7%, Total likes: 5,306

Twitter:

• Followers: 1,086, Impressions: 106,772

•  First year using Twitter

Instagram

• Followers: 2,043, Impressions: 167,988

Newsletters: July 1, 2016 —June 30, 2017

• Total newsletters sent to contacts: 56,866

• Number of subscribers: 12,248

• Open rate: 31%

Programs:

• 2,500 printed

On Site:

• 2,500 printed

• New England Soccer Journal (Boston)

• Beach Soccer World Wide (inter-national) 

 and has 3 million website visitors per year

• Barefoot (national)
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656 S Coast Hwy 
101, Encinitas

MON THROUGH THURS 
9PM - CLOSE 

$4 FIREBALLS
$4 SMIRNOFF

LIVE MUSIC
THURS 9PM
SAT 5-8PM

$2 OFF DRAFTS
$4 WELL DRINKS

PITCHER SPECIALS

HAPPY HOUR EVERY 
DAY UNTIL 7PM

SportS

Oceanside teens win the big one
The SoCal Legacy, 2017 U16 Surf Division North American Sand Soccer champions, from left, include Justin Ricketts, Connor Gillespie, Andrew 
Torres, Alexis Trujillo, Israel Ramirez, Eiko Rodriguez, Antonio Chavez, Mateo Citron, Gonzalo Marquez, Lars Ecklund and Coach Steve Citron. 
Courtesy photos

O C E A N S -
IDE — Just three 
weeks after win-
ning Oceanside’s 
Beach Soccer 
Championships, 
the largest sand 
soccer tourna-
ment on the West 
Coast, SoCal 
Legacy headed 
across the U.S. 
to compete in 
the North Amer-
ican Sand Soccer 
Championships 
(NASSC) in Vir-
ginia.

With more 
than 1,100 
teams, compet-
ing on more 
than 60 fields, 
spanning 25 city 
blocks of prime 
oceanfront real 
estate, this tour-
nament is con-
sidered a “World 
Cup” equivalent 
for beach soccer. Legacy 
would face each team in 
their division, and then the 
top two teams would ad-
vance to the final. 

“Starting Legacy’s 
beach soccer season earlier 
than normal was going to 
be extremely important to 
adequately prepare for the 
NASSC,” said Coach Steve 
Citron. “And we also trained 
with Crown Heights, one of 
the top U18 beach soccer 
teams in the nation, which 

really helped to propel us to 
a higher level.” 

“But the one thing we 
could not simulate in our 
practice sessions was East 
Coast heat and humidity,” 
Citron continued.

“With highs in the up-
per 80s and lower 90s and 
up to three matches a day, 
it was a marathon, not a 
sprint, and the workload 
would have to be spread 
equally amongst every play-
er to conserve our energy 
to ensure we would have 

enough left for the final,” 
Citron said. 

In the final game, Lega-
cy squared off against local 
favorites, Virginia Beach 
FC. 

This team was notice-
ably stronger than earlier 
opponents, but Justin Rick-
etts scored another pivotal 
goal in the third minute of 
the first period, to take the 
lead early in the match.

“Justin has tremendous 
speed, which makes him ex-
tremely dangerous on our 

counter-attacks,” 
Citron said.  

Near the 
end of the final 
game, the score 
was tied. The 
third period com-
menced with both 
teams battling it 
out. Then, it hap-
pened, with about 
four minutes re-
maining in the 
third and final 
period, Eiko Ro-
driguez received 
a pass from Gon-
zalo Marquez, 
then pulled the 
ball one way and 
then the other, 
making a quick 
cut back and find-
ing the goal, even 
though he was 
being covered by 
two defenders, 
bringing Lega-
cy to a 3-1 lead. 
VBFC turned it 

up in the waning minutes 
of the period with several 
shots on goal, but could not 
find the net. 

With about 30 seconds 
left to play, Mateo Citron 
threw the ball to Lars Eck-
lund, who then volleyed 
it into the net from close 
range, bringing Legacy to a 
4-1 victory in the final. 

To see the television 
coverage, visit http://wtkr.
com/2017/06/10 /reach-of-
the-beach/.

In the final win of the 2017 U16 Surf Division North American Sand Soccer championship in Vir-
ginia, SoCal Legacy player Eiko Rodriguez offered up a bicycle kick to the back of the opponent’s 
net. “This is not the first time Eiko has scored on a bicycle kick,” said Coach Steve Citron. “He is 
just so talented and so dangerous in front of the goal with the ball in the air.”  

Del Mar’s Ausmus is still 
driving the Detroit Tigers

Someone men-
tioned Jimmy 
O’s, the Del Mar 
watering hole, 

and with that Tigers man-
ager Brad Ausmus finally 
smiled. Detroit snapped 
a season-high, eight-game 
losing streak in San Di-
ego and just maybe a Sun-
day toast was in order.

“That’s near my 
house,” Ausmus said. “I’ve 
been there before.”

Ausmus, though, 
didn’t stick around after 
the Padres took two of 
three weekend games from 
the Tigers. And for Aus-
mus, the former Padres 
catcher and front-office ex-
ecutive, that’s a plus.

It’s hard to explain 
how Detroit eclipses Del 
Mar this time of year. But 
that’s what Ausmus’ occu-
pation requires and he’ll 
pay the price.

Although there was 
some doubt whether Aus-
mus would still be manag-
ing the Tigers before Sun-
day’s win.

Tigers fans were harp-
ing on Ausmus when he 
rolled through town. In his 
fourth year with Detroit, 
he hasn’t quite delivered 
what its faithful expect 
from its high-priced roster.

So that had the tem-
perature elevated in Aus-
mus’ office and it had noth-
ing to do with summer’s 
debut.

“I am not comfortable 
unless my (seat) is hot,” he 
said.

The Tigers have been 
far from that, which has 
Ausmus’ security being 
questioned. But with a 
shoddy bullpen, an under-
achieving lineup and an 
inconsistent rotation, well, 
good luck with that.

“Two things I knew for 
sure coming in,” Ausmus 
said. “A lot of what hap-
pens with a baseball team 
is out of the manager’s con-
trol. And when I was hired 
there was a good chance I 
might get fired. Not many 
managers leave on their 
own terms. It’s just the na-
ture of the job.”

There are only 30 
of them in the Major 
Leagues. What’s zany is 
Ausmus is one of three 
managers with a North 
County residence.

Dave Roberts of Car-
diff has the Los Angeles 
Dodgers in first place.

Bud Black of Rancho 
Santa Fe has directed the 
Colorado Rockies to their 
best start in franchise his-
tory.

Then there’s Aus-
mus, who’s in his last year 
of his contract and ain’t 

baseball a grand game?
After getting back to 

the .500 mark (29-29) on 
June 7, the Tigers lost 12 of 
their next 15 games to fall 
into the AL Central cellar.

Ausmus doesn’t whine. 
Nor does he upend the 
post-game spread. Or pro-
duce a fake tirade during a 
clubhouse meeting.

“If it was a lack of 
effort or a lack of caring, 
then there would have 
to be a discussion,” Aus-
mus said. “But our energy 
couldn’t have been better. 
They are pulling for each 
other.

“I don’t need to tell 
them we haven’t won late-
ly. They are pretty aware 
of it. They get it. They 
care. They come in with 
good attitudes.”

The same goes for Aus-
mus. His dry sense of hu-
mor remains intact, know-
ing better than most about 
baseball’s roller coaster 
ride. 

He caught nearly 
2,000 games in an 18-year 
career, which included 
being with the Padres 
from 1993 to ’96. Ausmus 
worked in San Diego’s 
front office after retiring 
in 2010, then landed the 
Tigers gig at age 44.

Back then Ausmus’ 
hair was all black. Not 
sure the same is true now 
as Ausmus digs in.

“I’m not folding up 
shop, that’s not how I op-
erate,” he said. “I guess 
that’s why I don’t worry 
about it. You keep grinding 
and fighting until someone 
tells you, ‘Hey we don’t 
want you to grind and fight 
any more.’ ”

Contact Jay Paris 
at jparis8@aol.com. Fol-
low him @jparis_sports.

jay paris

sports 
talk

EVENTS 
CALENDAR

Go to:
coastnewsgroup.com

then click on
Events Calendar

our

Devin Booker, the 20-year-
old star shooting guard of 
the Phoenix Suns — Dud-

ley’s teammate — who was 
the keynote speaker of the 
camp. Speaking to campers 
on Tuesday, Booker told the 
160 players and guests his 
story of how he worked to 
become one of the top high 
school basketball players in 
the country, despite being a 
relative unknown until his 
sophomore year.

Booker famously scored 
70 points in a game against 
the Boston Celtics this year.

“I stayed in the gym 
and I worked hard, and I 
was fortunate enough to 
have a father who played 
overseas who gave me the 
tips to the game, and I lis-
tened to every word,” Book-
er said. 

Booker was not the 
only NBA player or coach 
to speak to the players. Ty-
ler Ulis, who also plays for 
the Phoenix Suns, and Utah 
Jazz wing Gordon Hayward 
— who played in his first 

NBA All-Star Game this 
season — also gave campers 
advice and tips on how to 
achieve their goals.

“The first thing I will 
tell you is to dream big,” 
Hayward said. “The second 
thing I will tell you is to set 
goals. The final thing I say 
is to work hard.”

Dudley, 31, also impart-
ed his experience and words 
of wisdom each day of the 
three-day camp. Wheeling 
himself around on a scoot-
er following surgery on his 
foot, the 6-foot-7 forward, 
who is entering into his 
10th season in the NBA, 
told players to surround 
themselves with positive in-
fluences and to take care of 
their bodies and be scholars 
in the classroom, as well as 
to embrace their respective 
roles on their teams.

“I always feel it is my 
duty to give back to the kids 
in San Diego, because I was 

in their position not so long 
ago,” Dudley said. “I’ve 
learned so much over my ca-
reer, and now I am in a posi-
tion to impart some of these 
lessons to the next genera-
tion of players coming up in 
our region, and I’m excited 
about their potential.”

Keavie Love, a 14-year-
old who will be starting 
high school at El Camino 
in the fall, said that his 
biggest takeaway from the 
camp is learning what it 
takes to achieve the goal of 
playing at the next level. 

“I think the biggest 
thing for me is the work eth-
ic, we had NBA players tell 
us how they had to wake up 
at 6 a.m. to get shots up or 
how they were in the gym 
early in order to get better,” 
Keavie said.

 “I think that is the 
thing I will take away from 
the camp the most, just that 
work ethic.”

DUDLEY
CONTINUED FROM A19
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LIVE CUSTOMER
ENGAGEMENT 

OPPORTUNITIES

Onsite sponsors and vendors see 
traffic of 200,000 boardwalk and 
beach spectators during the event. 

Boardwalk and Sand 
Opportunities available! 

How our partners interact: 

• Giving out promotional items

• Sampling

• Selling their products

• Handing out coupons

• Doing demonstrations

• Launching new products

PARTNERSHIP  OPPORTUNITIES



PARTNERSHIP  OPPORTUNITIES

TITLE SPONSOR - $50,000 (1 AVAILABLE)

 PRESENTING - $30,000 (1 AVAILABLE)

• Company name incorporated into 2018 NASSC logo  
• Opportunity to speak before start of Professional Division Men’s and Women’s 
 Championship Games
• Opportunity to present medals to professional division championship teams
• Opportunity for VIP meet and greet with a men’s and women’s professional team
• Logo on NASSC official apparel (tournament championship, staff and volunteer shirts – 2,000+)
• Company name, link and logo on NASSC website
• Company logo and link on electronic marketing (15,000+ subscribers)
• 12 Sponsor provided banners in professional stadium 
 (average viewing attendance of 3,000 per hour)
• 8 Sponsor provided banners at satellite tent locations
• 15 Sponsor provided banners along Virginia Beach Boardwalk (200,000 attendance)
• Vendor booth in premier location near the professional stadium
• Opportunity to provide corporate swag in team bags (1,000 teams)
• Company logo ribbons of all NASSC Medals (1,000+ medals)
• Opportunity to provide women’s professional teams/players with corporate swag
• Company script announced at professional stadium (up to 30 second script)
• Company advertisement on LED scoreboard at professional stadium
• Invitation to VIP reception and opportunity to speak
• VIP seating access and 40 complimentary beverages under beer tent
• 2 Double occupancy hotel rooms for Friday and Saturday night
• 3 Full page color ads in the program (2,500 copies)
• Customized social media opportunities
• Opportunity for free corporate team in any division (excludes pro/am)

•   Opportunity to speak before start of US Open Men’s and Women’s Championship Games
•   Opportunity for VIP meet and greet with a men’s and women’s professional team
•   Logo on NASSC official apparel (tournament championship, staff and volunteer shirts – 2,000+)
•   Company name, link and logo on NASSC website
•   Company logo and link on electronic marketing (15,000+ subscribers)
•   12 Sponsor provided banners in professional stadium (average viewing attendance of 3,000 per hour)
•   15 Sponsor provided banners along Virginia Beach Boardwalk (200,000 attendance)
•   Vendor booth in premier location near the professional stadium
•   Opportunity to provide corporate swag in team bags (1,000 teams)
•   Company script announced at professional stadium (up to 30 second script)
•   Company advertisement on LED scoreboard at professional stadium
•   Invitation to VIP reception and opportunity to speak
•   VIP seating access and 30 complimentary beverages under beer tent
•  2 Full page B/W ads in the program (2,500 copies)
•  Complimentary team in NASSC
•  Customized social media opportunities



PARTNERSHIP  OPPORTUNITIES

US OPEN STADIUM SPONSOR - $15,000 (1 AVAILABLE)

  US OPEN MEN’S DIVISION SPONSOR - $10,000 (2 AVAILABLE)

  US OPEN WOMEN’S DIVISION SPONSOR - $10,000 (2 AVAILABLE)

•   Opportunity to speak before start of Men’s and Women’s Championship Games
•    Opportunity to speak before start of Friday evening US Open Pro Match
•   Opportunity to speak before start of Saturday US Open Pro Match
•   Opportunity for VIP meet and greet with a men’s and women’s professional team
•   Logo on NASSC official apparel (tournament championship, staff and volunteer shirts – 2,000+)
•   Company name, link and logo on NASSC website
•   Company logo and link on electronic marketing (15,000+ subscribers)
•   4 Sponsor provided banners in professional stadium (average viewing attendance of 3,000 per hour)
•   10 Sponsor provided banners along Virginia Beach Boardwalk (200,000 attendance)
•    Vendor booth in prominent location along Virginia Beach Boardwalk
•   Opportunity to provide corporate swag in team bags (1,000 teams)
•   Opportunity to provide women’s professional teams/players with corporate swag
•   Company script announced at professional stadium (up to 30 second script)
•   Company advertisement on LED scoreboard at professional stadium
•   Invitation to VIP reception
•   VIP seating access and 25 complimentary beverages under beer tent
•   2 Full page B/W ads in the program (2,500 copies)
•   Complimentary team in NASSC 
•   Customized social media opportunities

•   Opportunity to speak at the Women’s or Men’s Semi-Final / Championship Game
•   Opportunity for VIP meet and greet with 1 professional team
•   Logo on NASSC official apparel (tournament championship, staff and volunteer shirts – 2,000+)
•   Company name, link and logo on NASSC website
•   Company logo and link on electronic marketing for men’s pro division (e-newsletter)
•   2 Sponsor provided banners in professional stadium (average viewing attendance of 3,000 per hour)
•   8 Sponsor provided banners along Virginia Beach Boardwalk (200,000 attendance)
•    Vendor booth in prominent location along Virginia Beach Boardwalk
•   Opportunity to provide corporate swag in team bags (1,000 teams)
•   Company logo engraved on championship medals (1st and 2nd)
•   Opportunity to provide men’s or women’s professional teams/players with corporate swag
•   Company script announced at professional stadium (up to 30 second script)
•   Company advertisement on LED scoreboard at professional stadium
•   Invitation to VIP reception
•   VIP seating access and 20 complimentary beverages under beer tent
•   2 Full page B/W ads in the program (2,500 copies)
•   Complimentary team in NASSC
•   Customized social media opportunities



PARTNERSHIP  OPPORTUNITIES PARTNERSHIP  OPPORTUNITIES

GOLD SPONSOR  - $5,000

SILVER SPONSOR - $3,000

BRONZE SPONSOR - $1,500

•   Logo on NASSC official apparel (tournament championship, staff and  
 volunteer shirts – 2,000+)
•   Company name, link and logo on NASSC website
•   Company logo and link on electronic marketing (15,000+ subscribers)
•   1 Sponsor provided banner in professional stadium (average viewing  
 attendance of 3,000 per hour)
•   6 Sponsor provided banners along Virginia Beach Boardwalk (200,000  
 weekend attendance)
•   Vendor booth in prominent location along Virginia Beach Boardwalk
•   Company script announced at professional stadium 
 (up to 30 second script)
•   Company advertisement on LED scoreboard at professional stadium
•   Invitation to VIP reception
•   Full page B/W ad in the program
•   Complimentary team in NASSC (pro/am not available)
•   Customized social media opportunities
•   VIP seating access and 10 complimentary beverages under beer tent

•   Logo on NASSC official apparel (tournament championship, staff and  
 volunteer shirts – 2,000+)
•  Company name, link and logo on NASSC website
•  4 Sponsor provided banners along Virginia Beach Boardwalk (200,000  
 weekend attendance)
•  Company announced at professional stadium (15 second script)
•  Invitation to VIP reception
•  ¾ page B/W ad in the program
•  Complimentary team in NASSC (pro/am not available)

•  Logo on NASSC official apparel (tournament championship, staff and  
 volunteer shirts – 2,000+)
•  Company name and link on NASSC website
•  2 Sponsor provided banners along Virginia Beach Boardwalk (200,000  
 weekend attendance)
•  Invitation to VIP reception
•   ½ page B/W ad in the program

KIDS CLINIC SPONSOR - 
$2,500 (2 AVAILABLE)

• Friday, June 8 from 6:00pm-8:00pm at Stadium

• Speak to children / families for 2 minutes

• Opportunity to give out items to participants

• 250-500 participants

• Logo on kids clinic marketing materials (flyers..etc)

• Company name, link and logo on NASSC website

• 2 sponsor provided banners along Virginia Beach

 Boardwalk (200,000 weekend attendance)

• Social media promotion

• ¼ page ad in the program (2,500 printed copies)

STAT MAT SPONSOR - 
$1,000 (4 AVAILABLE)

• Company logo on up to 70 

 tournament schedule boards

• Up to 70 scoreboards/stat mats (schedule and 

 brackets are posted per division)

GOLF CART SPONSOR - 
$500 (15 AVAILABLE)

• Company name and logo on (1) official 

 HRSC golf cart

• Friday - Sunday exposure

PREMIER FIELD SPONSOR - 
$750

• Includes vendor booth on sand next to designated field

• 1 Sponsor provided banner on boardwalk near 

 designated field (provided by sponsor)

• Name, logo, message on field sign (24’’ x 36’’)

• ¼ page B/W ad in program

FIELD SPONSOR - $250

• Name, logo, message on field sign (24’’ x 36’’)
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PARTNERSHIP PACKAGE SELECTION: 

PARTNERSHIP PACKAGES: 

“A LA CARTE” PARTNERSHIP OPTIONS: 

Company Name:  ____________________________________________________________

Contact Name: ______________________________________________________________

Contact Title: _______________________________________________________________

Email Address:  _____________________________________________________________

Phone Number: _____________________________________________________________

Website: ___________________________________________________________________

 Title Sponsor - $50,000

 Presenting Sponsor - $30,000

 Stadium Sponsor - $15,000

 US Men’s Sponsor - $10,000

 US Women’s Sponsor - $10,000

 Gold Sponsor - $5,000

 Silver Sponsor - $3,000

 Bronze Sponsor - $1,500

 Kid’s Clinic Sponsor - $2,500

 Stat Mat Sponsor - $1,000

 Golf Cart Sponsor - $500

 Premier Field Sponsor - $750

 Field Sponsor - $250

Total Payment: ____________________

Method of Payment: Sponsors $2,500 and above are check payment only.

 Check Enclosed*  Visa  Mastercard  Discover  American Express

Name (as it appears on card): _______________________________________________________________

Card #: ____________________________________________________________ Exp Date:__________

Billing Address: _______________________________________________________________________

Signature (authorizing payment): _________________________________________________________

Please make check payable to Hampton Roads Soccer Council 

* Send checks and/or registration information to:

Hampton Roads Soccer Council - 2276 Recreation Drive, Virginia Beach, VA 23456

Questions/More Information: • Lauren Bland - lauren.bland@sandsoccer.com - (757) 368-4600 

 • Dick Whalen - Seamanseye@cox.net - (757) 496-0274

 • Matt Whalen - matt.whalen@sandsoccer.com - (757) 407-1421

Celebrating our 
25th Anniversary


